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1 Executive Summary 

 

NextGenRoadFuels Press release no. 1, “The H2020 NextGenRoadFuels Project: Ready for the Next 

Generation of Sustainable Road Transport Fuels”, has been prepared with the contribution of all 

project partners. In connection with the project kick-off meeting in Aalborg (DK) on November 12th-

14th, 2018 it has been released, with the purpose of introducing the aim as well as the innovative 

features of the project to a great variety of technical and policy stakeholders, media and citizens. 

 

2 Introduction 

 

The purpose of the Press release n. 1 is presenting the NextGenRoadFuels project objectives and 

expected beneficial results. It has been structured in order to highlight the aim of the project, along 

with its contribution in terms of sustainable urban transition and road transport as well as to circular 

economy. The Press release is divided into three main sections: after a brief introduction of the 

project, two paragraphs (“Circular economy” and “Cost-effective and scalable technology”) mark the 

key features of the project. 

 

The ambition of the project is enhanced by the statements of Prof Lasse Rosendahl, Aalborg 

University (AAU), project coordinator and Steen B. Iversen (SEA), partner for the Hydrofaction™ 

technology. 

 

Among the key points underlined by the Press Release, there are: 

 the conversion of biogenic urban resources into liquid drop-in fuels for road transport, as a 

valuable instrument to address concrete nowadays needs and challenges within our cities; 

 the production of sustainable road transport fuels, marked as a precious contribution in line with 

EU renewable energy and decarbonisation targets envisaged by recent policy development such 

as those related to the recast of the Renewable Energy Directive (RED II);  

 the connections between NextGenRoadFuels project and the SET-Plan Key Action 8 on renewable 

fuels in terms of fossil fuels replacement and GHG emissions reduction as direct consequences 

and positive externalities.  

 

The text underlines the cost-effectiveness and scalability of the technology as an efficient and 

innovative valorisation path for multiple urban waste streams that would be diverted to landfill etc. 

In parallel with the reference to the environmental impact, the importance of socio-economic impact 

related to technological, business and job generation opportunities is mentioned as well, in order to 

give a 360-degree view. 

 

At the bottom of the Press Release no.1, general information on the project (long title, total 

duration, list of beneficiaries, EU emblem and official acknowledgment - required by Horizon 2020 

AMGA) are present as well. 
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A picture on the consortium partners, taken at the kick-off meeting, fosters NextGenRoadFuels 

recognisability and put a human face to the project, by helping the general public to empathise with 

project partners.  

3 Press release distribution and Sentiment  

 

In order to better promote the Press Release no.1 and reaching as much public as possible, the 

document has been shared through different channels and tools. These constitutes of: 

 temporary project web page; 

 e-Newsletter; 

 project social media channels (Twitter, LinkedIn and Facebook) as well as the ones of project 

partners; 

 other websites and online platforms.  

 

Once the project website is finalized and all communication channels are established and 

consolidated, this Press Release no.1 will be further valorised as the very first public document 

resulted by the joint effort of all project partners.  

3.1 Temporary project web page 

A temporary unique-page website (http://nextgenroadfuels.eu/) has been implemented in M1 as a 

first reference of the project for project partners, stakeholders, media and citizens. From this page, it 

is possible to directly access to the Press Release no.1.  

 

 

 
  

Figure 1: Press Release no.1 hosted by temporary project web page 

 

http://nextgenroadfuels.eu/
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3.2 e-Newsletter 

An e-Newsletter has been sent by ETA to a database of about 5,000 selected contacts, in compliance 

with new EU GDPR guidelines.  

 

According to our analytics (from emailonacid.com), concerning people who open the e-Newsletter, 

data indicates a high engagement rate: 67% out of the total took the time to carefully read the full 

content. 

 

On the geolocation, readers showing more interest were the ones from The United States and from 

European Union, with some peaks in Spain, Germany, Italy and Sweden. These four countries are 

quite different in terms of socio-economic assets and approach to renewable energy and circular 

economy but, according to data collected by ETA, people living there share a common interest to the 

project and topics on circular economy, non-fossils energies and bioenergy. By addressing these 

issues, NextGenRoadFuels therefore aroused their interest with a good performance. 

 

 
Figure 2: Press Release e-Newsletter readers’ geolocation 

  

 

In addition to that, the heat map (here above) highlights such interest, showing that the 98% of clicks 

on the Press Release no.1 was on the project website’s link. This behaviour can be read as the 

interest of people on deepening further their knowledge on project activities. 
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3.3 Social Media Channels 

 

In order to gain recognition and interaction with media and citizens, NextGenRoadFuels Twitter 

social media account has been immediately set up, whereas on Facebook and LinkedIn platforms ETA 

accounts shared the Press Release no.1 to about 7,500 connections and 1,300 followers, respectively. 

ETA suggested to project partners to do the same through institutional and personal social media 

channels. 

 

The several posts on the NextGenRoadFuels Press Release no.1 showed a high level of interaction 

and engagement across all social media, whereas the project Twitter Profile has been immediately 

followed by several Horizon 2020-funded projects in the bioenergy and circular economy sectors. 

This provided ETA with the opportunity to experiment with some of the key hashtags (such as 

#renewablefuels, #road, #transport, #HTL, #urban, #lowvaluefeedstocks, #sustainable) that will be 

used for upcoming communication actions. Furthermore, it gave the possibility to have first data on 

public sentiment around NextGenRoadFuels. 

 

On LinkedIn, the Press Release no.1 has been shared thanks to a novel NextGenRoadFuels group, set 

up with the aim of being both a direct communication and dissemination channel as well as a tool for 

fostering public discussion on novel and hot topics during the project implementation. 

 

 
Figure 3: Press Release no. 1 post on project Twitter account 
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3.4 Other websites 

 

The Press Release no.1 has been re-published on a number of websites, enhancing the diffusion 

across internet, among others: 

 

 CENER, member of the consortium, (http://www.cener.com/en/2018/11/16/the-h2020-

nextgenroadfuels-project-ready-for-the-next-generation-of-sustainable-road-transport-

fuels/); 

 Environmental-Expert (https://www.environmental-expert.com/news/the-h2020-

nextgenroadfuels-project-ready-for-the-next-generation-of-sustainable-road-transport-fuels-

781105), which is a global environmental industry marketplace and information resource; 

 Steeper Energy, member of the consortium, (https://steeperenergy.com/media/); 

 BE-Sustainable Magazine (http://www.besustainablemagazine.com/cms2/the-h2020-

nextgenroadfuels-project-ready-for-the-next-generation-of-sustainable-road-transport-

fuels/), a source of information and resources on bioenergy and bioeconomy, as well as the 

official magazine of the annual EUBCE (European Biomass Conference and Exhibition). 

 

 

4 Conclusions and Outlook 

 

The people reached by the Press Release no.1 through the different communication channels 

showed a significant interest in the project by means of a high engagement rate. In the end, the Press 

Release no.1 succeeded in introducing the overall project and in giving visibility to the kick-off 

meeting, and it set the basis for the next communication and dissemination activities. 

 

As the first NextGenRoadFuels public release, this deliverable represents the first pillar of the public 

visibility of the project. Moreover, it provided interesting hints and data, which may be useful to the 

Communication and Dissemination Plan elaboration and implementation as well as for future 

actions. 

 

Once the project website will be finalised and other project specific media channels will be 

established, the Press Release no.1 will be further valorised as the fruit of a conjoined effort by each 

member of the consortium. 

https://www.environmental-expert.com/news/the-h2020-nextgenroadfuels-project-ready-for-the-next-generation-of-sustainable-road-transport-fuels-781105
https://www.environmental-expert.com/news/the-h2020-nextgenroadfuels-project-ready-for-the-next-generation-of-sustainable-road-transport-fuels-781105
https://www.environmental-expert.com/news/the-h2020-nextgenroadfuels-project-ready-for-the-next-generation-of-sustainable-road-transport-fuels-781105
https://steeperenergy.com/media/
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Annex A 
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